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Ten Lifestyle Group plc 

Ten Celebrates Twenty Years as One of the Sole Survivors of the Dot.com Boom

Twenty years ago this month, Ten Lifestyle Group was set up in the spare room of a West London flat by founders Alex Cheatle and Andrew Long. Today, it is a leading, independent concierge business globally, listed on the London Stock Exchange, with over 800 staff in 20 locations around the world. It serves more than 2 million registered users, through its lifestyle managers and its proprietary technology that allows members to book restaurant tables, tickets, and travel better than they could otherwise be able to themselves.

Back in 1998, when Nokia’s 5110 was launched, the first iMac was unveiled, and Microsoft released Windows ‘98, the kind of requests the founders dealt with included guiding drivers via their car phones off the motorway after a missed exit. Google had only been founded earlier that week, so there was no Google Maps and 3G was still a futuristic concept. 

Other companies founded in the same year at the height of the dot.com boom include lastminute.com and PayPal. Ten differs from these companies, however, in that it has remained wholly independent throughout its life, whereas many of its peers founded in the dot.com era were swallowed up by larger companies, or simply fizzled out following the dot.com crash. This is something Ten is immensely proud of and has contributed to its ethos: Ten’s founding mission of becoming the most trusted service business in the world and using technology for the benefit of the consumer is more relevant today than ever.

In numbers Ten has:

· Handled almost 5.5 million requests – more requests than there are people in Scotland;
· Booked over 175,000 restaurant covers – the equivalent of filling The Ivy every night for nearly three years;
· Arranged over 270,000 flights – the equivalent of over 500 Boeing 747s;
· Supplied more than 11,000 bottles of champagne – enough to fill over 100 bath tubs or 55,000 glasses;
· Fulfilled more than 14,000 requests for flowers and bouquets – the equivalent of all the flowers planted in the gardens of Versailles; and
· Delivered more than 86,000 tickets – the equivalent to filling Wembley Stadium

Ten’s most popular requests centre around food and dining, and customers’ tastes have developed in parallel with the improvement in the quality and diversity of the restaurant scene globally. 1998 was in fact also the year that OpenTable was founded, further proving that dining was top of the agenda. In the late nineties, the Ivy was the best known and hardest to book restaurant in London, and nowhere else would do. Today, with the explosion of food culture, regular requests are made for hundreds of different restaurants, with Kerridge’s Bar & Grill leading the pack as Ten customers’ hottest requested diningdestination, followed by Sukiyabashi Jiro Roppongi Hills in Tokyo, and Daniel in New York.

Ten’s most popular event for ticket supplies was Adele’s world tour in 2017 for which over 3000 face-value tickets were booked. Ten doesn’t only deal with the exclusive and modish requests - some of them have even been life-saving. Ten was once responsible for delivering emergency medicine while a member was on a foreign trip. And Ten has been responsible for life changing requests too, organising for a member’s child to play the organ at Paris’s Notre Dame Cathedral for her 18th birthday.

Ten’s CEO and Co-Founder, Alex Cheatle, said; “Although some things have stayed the same since 1998 – such as France winning the World Cup and ‘Three Lions’ being heard on the terraces – the world has moved on in a huge number of ways.

“What has not changed is Ten’s dedication to providing customers with access to the most sought-after events, venues, and experiences. We still hugely enjoy working with our clients every day, to make sure we offer them the best possible service.

“In its early days, Ten handled all requests via telephone. Customers, and requests, have since quickly mushroomed, and, due to the Company’s expansion and development of its technology platform, Ten handles roughly 700,000 requests a year, and an average of 2,717 requests a day. The business has handled almost 5.5 million individual requests since it was founded.” 

Ten’s COO and Co-Founder, Andrew Long, said; “Whilst it feels like a lifetime ago that I was the world’s first Lifestyle Manager, in many respects it feels like we are just now gathering momentum. I am incredibly proud of what the team at Ten have achieved over the past two decades, and I am always humbled by the effort and commitment our people invest every day to ensure we continue to provide world class service to each and every one of our members globally.

“Here’s to the next twenty years!” 
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Notes to Editors:

About Ten Lifestyle Group Plc
Ten Lifestyle Group Plc, founded in 1998, is a leading, technology-enabled lifestyle and travel platform, providing trusted concierge services to its members around the clock, 365 days a year. The Group currently has a headcount of over 800 staff around the world and is listed on the AIM market of the London Stock Exchange (AIM: TENG).

Ten assists its members to discover, organise and book travel, dining and live entertainment; seeking to save them both time and money. Through Ten’s service proposition, members can achieve superior access, experiences and outcomes, more cost-effectively and conveniently than they could have achieved on their own. Ten provides a high-touch travel and lifestyle concierge service, underpinned by its proprietary technology-enabled platform.

Across the business, Ten manages and provides its personalised service to more than 2 million registered private and corporate individuals on behalf of over 50 organisations.

Ten is headquartered in London, with offices in 20 locations globally serving its growing global network of members.

For further information about Ten Lifestyle Group Plc, please go to: https://www.tengroup.com/. 
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